Vv e-F=Jv

IR—=IF T —H

HES WERL

YEREL Chi Ling Lin

ESE- Bis

AHFEAH 1974 11 H 29 H

ELE SRR EGE, SRR, HARGE. JAHGE
vy U7

FOFHLEZADRNWT aR— gy WENRER, BHENRAZA LV, ZL T LT
AEMERT2F =V 0%, TVT THRUALRAZ—DOE Y T, OLAY. Pantene, =
Uy, RIERER EREL O—R]RT T FOILEIZES L, Vogue, Elle. Harper's Bazaar
LW o T [EERA 2R MR DR A Y . Procter & Gamble DI A BRI A3 v oi— 1 [
RS 647 (6 Minutes for Life) | U — /L RV gy - o XPURKFE 7 a7 O
JEHRIZHEY Ao TRV MHATOHET, 2o XMRKEFE 7 2= NTiX. 77070
DA A ENRIN 2 HIs OV Z 7R L. BOFTEENC ML E 2 G SR ZFFUNT £ LTz,

F—=U %, by FETILE L TERT IO, DEEBICELLBORITFARLRVEED
TWET, WIZHERR_RA N aR—2 g VEMFFT 57200 TIEIRE T, 2o FET ks
Tel<bz, FHEREZRLTELRWERLE, ETVELTHKIITHOMMENZEL
X9,

F—U I bhrr PRFEZAEKL, B ERFEFT 2 OOFRVEIGLE Lz, Eii~0
HEANRE L, LRy AMOBE L WA EFZRTD, A XV TOVZFICHELZZ &
HVET, ETNLELTOXY VT EBBTHA0CIE, 7—AHRy T —h TV —g
>+ 23 w7 4— (Fubon Art Association Committee) DFZEEMBIZ D CTWVE L7z, ik
ITMKREZ70F—V id, HRTOMREAETEZE L THAUEZ SO, BE< 2588 HAR
FBE~AX—LFE LTI,

EFT VTR DENT ZAUF EDOFME L EERRBRZFEAZ T — U %, BT AVERITBWTIREE
HLEGFETT, hy7ETAELTOMMICHEY HTH b2, BIERICEATLZE T
RREZAENTICE, ¥y U —JIINSTELZ NNV ELE, vy hUr—7 %
Bz, ZhETIcHx D7 L eE## (Fashion Chase. Yokoso Japan — Rediscovering
Japan, Chi Yong, Chi Yong Electric School) ®(%7>, 4:f54% (Golden Horse Awards) . 4
Hi#% (Golden Melody Awards) . Ef45E4E (Golden Bell Awards) . 77 Bl E | LifF
MTV 7 U— R, LifE TV 7= A7 4 SR L A RREXTORIZZEO TWET, &8
1D 40 FEOEL O THREBRIEED 9.6% % ENT 572, [F—U LR 13% < O
ZEZLTWET, 207D, F—U AIFEFEIC 3 50 =17 ) —X ) FXTOH
BEBEOT A THE—-D AN E 720 F LTz,



2005 £, [F—U sk FEEZBA TRE LIZCOE Lo, BRE R 2V
WP BT 2004 FITAELBREFET VT I-HERAEAOT LR Z—L LTRfFSh,
v RAB—~y b XM GOM G TRENSBF 2O E LT,

2006 2% 12008 A U By 7 MEF v o ~X— 2 (Smile for Olympics 2008
Beijing) | OFEHE SXHDVED L LT, KREDHEMEZITE L, £2, PEPRT L
xRy hU—7 FHEOE 2 FIEET L E CM Zii4% (International Television Commercial
Art Festival) (2T, kb AEEEOH L EEARAM E L TEERESNTWET, ZO%HE
X, 2R E T T ROIREEED DT —IV L OERNEZERT LD T, [FE ORI
EOSZEHEIITF Y -V 4 A —TLk, ZOFEX, THFAFT—LLTOXr U T EEALHL
FRATREETHLHV ET, AXLRA XV T DT 7 K FIORUCCI O =B Lx v ki
THAF—L LT, MADT =T A AT 4 v b U AR L, ER~OFE BB I
BALE VAT 4T A2 LT (2P abZ7i s OELWKIREZELH L
* L7,

2008 FiziFva vy - v—EEoOMmE Ly K7 U 7] ([ZHE, ZOEMLT 21 il FOX &
OEEIZLD CMC YuTdF o —AEMTY, Fav o777, h=—-VLF, Fxo-
Fxr Vo leia T HEBEHNA—NR—2FZ =L EE L, [y Ad 74 L0 HD
EVDOLMEEHUTZT—V COMET Ea—%, VEERRLAALTEREOFREEA X —L
LTCOEEZE T HHPRRER L7 0 LT,

R

Olay /X2 2003, 2004, 2005, 2006, 2007. 20084 ([E, Fik. H5)
Uni-President 3> - =7 2 c5 7 } 2004 4 (B)

Pantech G600 #4755 2004 4 (H5)

KIAAutomobile T=—uz -« L %] 20044 (HBi5)

Xiduoduo X% 7L« 7 7 A X—ili 2004, 2005 4E  (1[H)

Lucky Grass ¥ = = U — 2004, 20054 (&%)

Lee Cooper ~— % 2004, 2005, 2006 4 (H5)

Olay A3 /7 2004, 2005, 2006. 2007. 2008 4 (TF[E, &k, HE)
By ke DRy s oy al— 02004, 2005, 2006 4 (HA, B
Asenka 7 o — X =3 —7)L | 2004, 2005, 2006 & (&%)

Joan 77 v g A7 20054 (BT

Pantene 3+ > 7 — 2005, 2006, 2007 /£ (F[E., FEk., BB, HA)
ARTDECO = A2 27 ¢ v 7 2006 4 (HE)

Yy (7Y7) 2006, 2007, 2008 4 (7 7)

rhfEfi 22 2006, 2007, 2008 4F (4 {H5)

AEE = — X 2006, 2007 4£ (f1[H)

Artdeco A A 7 7 v 7 2007, 2008 /£ (F1[H, &)

Sunvim Y > > 2007, 2008 4 (1[H)

OSIM 2007, 2008 4 (H[E, Fi, ~1L—v 7T, YU AR—1L, BIE)

Fx VT 4 1EB

Procter & Gamble AL A B A x v o X—2 [fMmZzfH 6 4] (6 Minutes for Life) |
2004, 2005, 2006, 2007. 2008 &= (HiE)



J—L ReEvVay =g AMERE 72 =7 | 2006 4

HERE TN

Citta Bella (~L—y 7, v HHR—/, HB) . Cosmopolitan (H[EH, FH, AE) .|
ELLE (F#., &%) . GQ (&) . HARPER'S BAZAAR (Fi#k, A7) | ILook (i
[E) . Madame Figaro (#7%) . Marie Claire (H[E. &) . Nu You (FFH) .
OFFICIAL (#H[E) . VOGUE (&%)

7 LV EEMATFS

Azio 7 L %%l [Fashion Chase] 2003. 2004, 2005 4

CTS 7 L %% T ['Yokoso Japan — Rediscovering Japan| 2004 4
TVBS 7 L %% [Chi Yong Chi Yong Electric School| 2005 4
TVBS 7 L %% ['Yokoso Japan — Rediscovering Japan1l | 2005 4

REAFA=

%5 42 0] 44 (Golden Horse Awards) 2004 4

% 16 7] 4% (Golden Melody Awards) 2005 4

a0l =5 22—V v/ « TU—F (Golden Music Awards) 2005 4E
% 40 0] B 4454 (Golden Bell Awards) 2005 4

%5 52 [a] 77 ML E 2006 4

12\ BTV 7 = AT 4 3L 2006 4

%

[The Way to Super Model| & 3C{EAF AR 2004 4
[Embrace to Share| K i 2005 4
['Yokoso Japan — Rediscovering Japan] Wi /il 2005 4F

=7 A
'Pink Lady Buyer] Car Owner Magazine 2003 4= (&%)
[Girl Magazine] ikl 2005 4 (H[H)

e i

%28 EHEET LB CM 243 (International Television Commercial Arts Festival) (2T [[H
BE7—7 4 A K - L7 UF 4 E (International Artist Credibility Award) | & 2006 4
% 41 [0 BHAHE (Golden Bell Awards) DEFRT > % —F A A v M T [HREFF
2% (Most Outstanding Host) | 12/ 2 %—k

Z DA

it (Golden Melody Awards) W 4—7 « A7 « 7 = A A Kpjll7 A | 2003 4
4% (Golden Melody Awards) W A4—7 « 47 « 7 = A A §EjIIZ7 A | 2004 -



It 7T 4BV AT 4T I 2a—Y v 7 - 7T U— LK (Beijing Optical Media Music
Awards) %5517 A 2004 4
#5240 FET T I —EEEX S LB X — 2004 4
AA-BTE BB R 2004 4
5[0 B MTV 7 U — K LB % — 2004 4
BEBEEN— Y A A—VEEY T2 L7 23 > 2004, 2005 4
HENA TR SIS PR FERIR EREAT 2003, 2004, 2005 4
HAR-GBE #BEBLE K 2005 4
(Ta—s Ny r <=7 BT LI 7 S 2006 4F
55 9 Al LyfEikEgs KERIST A K 2006 4
FIORUCCI = >4 > k3T A JF— 2006, 2007 &
FA0[E {7 U — R 7 LB — 2007 4
2008 AL A Y By 7 S ¥ o ~2—> (Smile for Olympics 2008 Beijing) | A A —
XY T H—

P HIL NRLE TRWADbEL IS

Longines Public Relations, 2610 Saint-Imier, Switzerland

TEE +41329425243 77 v 7 A +41 32942 52 39 E A —/L publicrelations@longines.com
7 =74 b hitp://www.longines.com



